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Association Overview 
 
NetComm Suisse e-commerce Association 
Founded in June 2012, with offices in Zurich, Lugano and Geneva, NetComm Suisse is the only 
Swiss Association gathering together electronic commerce and digital communications operators 
such as: PostFinance, Accenture, Adobe Systems, Aduno SA, Ander Group SA, Ares Insurance 
Broker, Atre, Banana.ch SA, Bee Bee Web, Bill Pay, BSI SA, Cattaneo & Postizzi, ContactLab, E-volve 
Group Holding SA, Fashionpupa by Mureddu Nicole, Fidinam & Partners SA, Hybris AG, Ideal tek 
SA, ID-Entity, PayPal Svizzera, Quickly Fulfillment House SA, Six Payment Services AG, Sketchin, 
S'nce Group, Socialitic SA, Studio Legale BR Legal, Swisscom AG, Swiss Post Asendia, Ricardo.ch, 
PrimaLab, MSC Crociere, CRIF AG, CornèrCard, Demandware, KerosDigital, OpenText, eDreams, 
Banca Stato, Yandex, Yourinterface, Tinext, KingRent.com, Yourposition, Canoe, Lithium, HUB - 
Highly Unconventional Business, Otto Group, Elmec Suisse, Internet One, PricewaterhouseCoopers 
etc. (please check the full list of associates at www.netcommsuisse.ch).   
 
In the range of its activities, NetComm Suisse supports the development of e-commerce and 
boosts the confidence of customers towards the online selling channel.  
 
More precisely, the AǎǎƻŎƛŀǘƛƻƴΩǎ main goals are: 

¶ to encourage the creation of business opportunities by organizing specific events and 
conferences; 

¶ to promote new projects and researches focused on e-commerce, supporting the 
development of the industry; 

¶ to represent the operators towards media and public authorities; 

¶ to create a dedicated network that connects e-commerce industries; 

¶ to organize and carry out training and professional development courses for operators. 
 
Please have a look to our presentation video at: 

¶ http://www.youtube.com/watch?v=6hA2EPqd-G4 
 

 
 
The Association is open to all companies operating in the electronic commerce (merchants, PSPs, 
web agencies, software houses, logistics operators, acquirers, specialized law firms, trust and 
consulting companies active in the e-commerce field, buyers, digital communications platforms, 
affiliation companies, data farms, etc.).  

http://www.youtube.com/watch?v=6hA2EPqd-G4


 

 

Event Overview 
Introduction to the event 
The Swiss E-Commerce Conference is the main comprehensive event consecrated to electronic 
commerce organized in Switzerland by NetComm Suisse.  

 
2015 Swiss e-commerce conference held in Baden - over 850 registered people 

 

 
 
 

Morning session: keynote speeches in the main room 
 

 
 

 



 

Afternoon session: thematic panels in different rooms 
 

 
 
 

Networking opportunities: booth area 
 

 



 

 
VIP Dinner - day before event 

 

 
 
 

2016: Fourth NetComm Suisse e-Commerce Conference 
 
The event is structured as a conference including: 

1. Main hall morning section (one main room) 
2. Afternoon panel sections (3 different rooms, 9 thematic panels) 
3. Networking and booth area (ground floor) 
4. VIP dinner day before event (only for selected invited guests) 

 



 

THE MORNING SESSIONS  
 
The morning section will include: 

1. Data presentation (key note speeches) 
2. One panel discussion in front of the main audience (panel discussion, probably in the 

domain of Big Data) 
 
The data are collected by the e-Commerce Observatory founded by NetComm Suisse in 
collaboration with ContactLab. 
 
Please explore 2015 research άSwiss e-Commerce consumer behaviourέ presented in Baden last 
year: http://netcommsuisse.ch/Research.html 
 

 
 
 

http://netcommsuisse.ch/Research.html


 

THE AFTERNOON SESSIONS will include 3 sessions with 9 workshops in total (3 parallel workshops 
for each session).  
 
Each workshop will be focused on a peculiar theme and will be a moderation of panel experts 
from specific sector (on stage 2 sponsors and 2 customers + moderator). We are very open to 
discussion on the topics. 
 

Here follows an example of the afternoon panel discussion (around 50 minutes per panel) 

 

 
 
 
The possible options for 2016 e-commerce conference are (still on working agenda): 

¶ E-commerce in fashion and luxury watches sector 

¶ Safe payments and online transaction 

¶ B2B e-commerce 

¶ Logistics for e-commerce 

¶ Cross-Border & Internationalization e-commerce 

¶ How to invest in e-commmerce 

¶ Social Commerce & Online marketing for e-commerce  

¶ Technology for e-commerce 

¶ Other topics according to {ǇƻƴǎƻǊǎΩ ƴŜŜŘǎ 

 
Please have an example of 2015 agenda overview at:  

¶ www.e-commerceconference.ch/program/ 

 



 

Target Audience 
The conference is targeted to C-level decision makers from e-commerce companies.  
We expect about 450 participants among professional operators (the selected location will be able 
to welcome up to 600 people if necessary). 
 

More than 850 people registered to 2015 Swiss e-Commerce Conference, main hall: 

 
 

Typologies of professionals attending 2015 event: 

¶ CEO 

¶ Digital Marketing Manager 

¶ Marketing Manager 

¶ Sales account manager 

¶ E-commerce manager 

¶ CFO 

¶ Logistic Manager 

¶ Revenue manager 

60% of our attendees were decision makers in their companies and organizations.  

 
 


